






© Mil lennium by WHOmentors.com, Inc.  A CO & CA Nonprof it 501(c)(  3) Tax-Exempt 509(a)(2) Corporation.  To Contr ibute Visit:   WHOmentors.com/donate.htm   
$ 2 5  prov ides  a chi ld w i th one (1 ) pai r o f  s hoes .   $ 5 0  prov ides  a chi ld w i th two (2 ) pai rs  o f  s hoes .   $ 7 5  prov ides  a chi ld w i th two (2 ) pai rs  o f  s hoes  and a backpack.  

 

“Shoes are incredibly important 

to a chi ld’s  sel f -esteem.”
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Call me directly at 415-373-6767 or email 

Rauhmel@WHOmentors.com to schedule a 

brief video presentation to your group! 

 

 

WHOmentors.com relies solely on the ongoing 

generosity of the general public to buy 

discounted skihlz.com brand shoes, apparel 

and backpacks for abandoned, orphaned, 

and homeless children, and for those under the 

care of child protective services. 

 

 

 Donate     

 $25! 
Give 
Today! 

  

For Abandoned, Orphaned and Homeless Children… 

 

  

 
Where does 

the will to live, 

learn and 

succeed 

reside? 

 

In the toy? 
 

 

 

No.              In their shoes… 
 

  



 

†  M a i l  D o n a t i o n  F o r m  t o :  R a u h m e l  F o x ,  C E O ,  W H O m e n t o r s . c o m ,  I n c ,  1 1 0  P a c i f i c  A v e n u e ,  S u i t e  2 5 0 ,  S a n  F r a n c i s c o ,  C a l i f o r n i a  9 4 1 1 1 - 1 9 0 0  
 

 

† A b o u t  t h e  C a m p a i g n :   W H O m e n t o r s . c o m ,  I n c . ,  a  n a t i o n a l  N o n p r o f i t  5 0 1 ( c ) ( 3 )  T a x - E x e m p t  5 0 9 ( a ) ( 2 )  R e s e a r c h  
C o r p o r a t i o n ,  E I N # :  7 6 - 0 7 4 5 6 9 9 ,  r e l i e s  s o l e l y  o n  t h e  o n g o i n g  g e n e r o s i t y  o f  t h e  g e n e r a l  p u b l i c  t o  b u y  d i s c o u n t e d  
s k i h l z . c o m  b r a n d - n a m e d  s h o e s ,  a p p a r e l  a n d  b a c k p a c k s  f o r  a b a n d o n e d ,  o r p h a n e d ,  a n d  h o m e l e s s  c h i l d r e n ,  a n d  f o r  
t h o s e  u n d e r  t h e  c a r e  o f  c h i l d  p r o t e c t i v e  s e r v i c e s .   Y o u r  u n r e s t r i c t e d  c h a r i t a b l e  d o n a t i o n s  a s s i s t  W H O m e n t o r s . c o m ,  
I n c .  t o  e f f e c t i v e l y  d e a l  w i t h  t h e  c o n d i t i o n s  t h a t  m a k e  a  k i d  p u t  s o  m u c h  i m p o r t a n c e  o n  a  p a i r  o f  s n e a k e r s  a n d  f e e l  
t h e y  h a v e  n o  o p t i o n s ,  n o  o p p o r t u n i t i e s .   $ 2 5  w i l l  p r o v i d e  a  c h i l d  w i t h  o n e  p a i r  o f  r u n n i n g  s h o e s .   $ 5 0  w i l l  p r o v i d e  a  c h i l d  
w i t h  t w o  p a i r s  o f  s h o e s  f o r  r u n n i n g  a n d  f o r  w i n t e r  u s e .   $ 7 5  w i l l  p r o v i d e  a  c h i l d  w i t h  t w o  p a i r s  o f  s h o e s  a n d  a  b a c k p a c k .  

U S E  M A J O R  C R E D I T  C A R D  2 4 - H O U R S  A  D A Y !   W H O m e n t o r s . c o m / d o n a t e . h t m  
T h r e e  o t h e r  w a y s  t o  g i v e :  e m a i l  d o n a t e @ W H O m e n t o r s . c o m  o r  F a x  t o  ( 4 1 5 )  9 8 2 - 0 2 3 4  o r  D e t a c h  a n d  M a i l . †  

 

C I R C L E   Bill my   VISA   MasterCard   American Express         Expiration:          /       P A I D  B Y  C R E D I T  C A R D  O N L I N E  O R  T H E  P H O N E ?  
                I  h a v e  e n c l o s e d  a  c h e c k  o r  m o n e y  o r d e r  f o r  t h e  a m o u n t  o f   $                           . 

(BACK) Check Card Verification Number:     

□ $25  □  $50  □  $75  □ $_________  Total $                                 . 
Service Fee to Cover Shoe Distribut ion $                             10.00 Name: 

T O T A L  T A X  D E D U C T I B L E  A M O U N T  $                                 . 

Employer Matching Gift:  (  Y  /   N  ) Unrestricted or Restricted (Circle) City: 
 

State: Zip Code + 4: 
□ $25  □  $50  □  $75  □ $_________ Total  $  
Dedicate donation IN THE NAME OF: 

   Daytime Telephone: 

 

Evening Telephone: 

 

Signature: X Email Address:    

N o t e  t h a t  y o u r  d o n a t i o n  w i l l  b e  r e n e w e d :  E v e r y  6  m o n t h s .  I T  I S  N O T  N E C E S S A R Y  T O  R E T U R N  T H I S  F O R M .  
 

Sh
oes are in

credibly im
portan

t 
to a ch

ild's self-esteem
.  

W
hat then w

ill becom
e of the children w

ithout 
new

 shoes and socks?  They could becom
e obese 

from
 inactivity or w

orse they could succum
b to peer 

pressure and becom
e robbers or m

urderers to get 
them

. 
 

W
hen 

w
e 

w
ere 

kids, 
the 

child’s 
shoe 

rem
ained in its basic role of protecting the foot from

 
the hazards of the outside w

orld.  

In today's environm
ent, how

ever, the shoe has 
changed 

from
 

being 
a 

protective 
covering 

to 
becom

ing a statu
s sym

bol.  Kids all over the w
orld 

are 
lavished 

w
ith 

overpriced 
shoes 

because 
a 

television 
ad 

featuring 
a 

superstar 
celebrity 

says 
they are preternaturally hip, cool and necessary.  

"O
ur com

m
ercials are about sport, they're not 

about fashion," says the director of public relations 
for the leading footw

ear m
anufacturer in the U

SA. 
But the industry’s ow

n figures m
ake that assertion 

extrem
ely questionable.   

A
t least 8

0
%

 of th
e ath

letic 
sh

oes sold in
 th

e U
.S. are n

ot 
u

sed for th
eir avow

ed pu
rpose—

th
at is, playin

g sports. 

The report, Prom
oting Better H

ealth for Young 
People through Physical Activity and Sports, from

 
the Secretary of H

ealth and H
um

an Services and the 
Secretary of Education asserts, "O

ur nation's young 
people are, in large m

easure, inactive, unfit, and 
increasingly 

overw
eight. 

 
Physical 

inactivity 
threatens to reverse the decades-long progress in 
reducing 

deaths 
from

 
cardiovascular 

diseases.  
U

ltim
ately this could have a devastating im

pact on 
our national health care budget."   

“O
f course kids can stand up to the pressure from

 celebrities and the pressure from
 their peers and get along 

w
ithout costly products.  Plenty of kids do.  But it's not easy, nor is it fun.  I believe kids shouldn't be put in that 

situation in the first place.  D
on't you?  G

ive generously to support our nonprofit public benefit initiatives.”    

W
hile the successful prom

otion of a healthy, 
m

ore 
active 

lifestyle 
to 

reduce 
sedentary 

behavior 
am

ong 
children 

and 
adolescents 

requires 
the 

cooperation 
of 

activity 
coordinators, coaches and participants, it is the 
parents w

ho shoulder the prim
ary responsibility 

of 
encouraging 

a 
child 

to 
participate 

in 
organized physical activity.   

I ask parents w
ith kids playing youth sports 

about their perceptions of six potential barriers 
to 

their 
children's 

participation 
in 

im
portant 

physical activities: transportation problem
s, lack 

of opportunities to participate in activities in 
their area, equipm

ent expense, a parents’ lack 
of 

tim
e, 

program
 

fees 
and 

concerns 
about 

neighborhood 
safety. 

 
The 

m
ost 

expensive 
piece of equipm

ent they say they m
ust buy 

continuously is athletic shoes.   

Parents flout the hefty price tag of $200 for 
the latest footw

ear trends and are overcom
e 

w
ith a com

plete loss of hope w
hen they learn 

their 
kids 

are 
w

asting 
precious 

class 
tim

e 
view

ing internet w
ebsites in order to get their 

hands on prem
ium

 kicks.  To a destructive end, 
popular 

sneaker 
com

panies 
have 

becom
e 

subconsciously 
ingrained 

in 
the 

m
inds 

of 
children, 

and 
it 

is 
next 

to 
im

possible 
for 

teachers to get them
 to see any reality past a 

pair of athletic footw
ear priced higher than a 

set of encyclopedias.  It’s surreal.  
Kids w

ith clothes just falling off them
 deal 

w
ith 

a 
superficial 

financial 
crisis 

since 
these 

shoes are not som
ething they can buy w

ith a 
m

eager m
onthly allow

ance or earnings from
 a 

part-tim
e job.  N

ew
s reports of kids beating, 

shooting, and even killing their friends for their 
status fashions dram

atically illustrate how
 far 

kids w
ill go if they cannot handle the pressure 

and the outcom
e w

hen no one intervenes. 




