





We would like to have on-hand an array of youth athletic shoes, for boys and gjrls, so that
we may distribute them as needed to the homeless youth we serve in the summer program.
Because homeless youth move often, we can not supply the sizes needed for specific
children. Last year our summer program served 65 youth. Therefore, we are requesting a
shoe donation of 65 pairs of shoes in a range of sizes and styles to distribute to the youth as
needed. If extras remain at the end of the summer, we will give the shoes to homeless
youth in our shelter who will need shoes for the new school year.

Please take a moment to walk in the worn out, uncomfortable shoes of a homeless child
and consider this important need in our community. If you would like further information,
please contact me at 408-292-4286. I look forward to hearing from you.

Sincerely,

mhresman. MSW

Chief Development Officer
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“Shoes are incredibly important
to a child’s self-esteem.”

succeed
reside?

aG.0.0.4.L. project of WHOmentors.com

“GB(I New SHOBS & Socks!

WHOmentors.com relies solely on the ongoing
generosity of the general public to buy
discounted skihlz.com brand shoes, apparel
and backpacks for abandoned, orphaned,
and homeless children, and for those under the
care of child protective services.
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Call me directly at 415-373-6767 or email
Rauhmel@WHOmentors.com to schedule a
bnef wdeo presentahon to your group'
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